
Suicide Prevention Coalition Quarterly Meeting
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Coalition Leadership Team

Diana Gutierrez
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Administrative Services Manager

Rebecca Antillon
RUHS – Public Health
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Program Director



Agenda

I. Suicide Prevention Coalition Overview 

II. Presenter Bailey Parnell, “#Safesocial: Social Media’s 

Impact on Mental Health”

III. Q&A

IV. Presenter Robert Youssef, “Safe Messaging Best Practices” 

V. Q&A

VI. Closing & Announcements



Our Beliefs

● Suicide is often preventable with the right knowledge and 

skills. 

● Everyone can play a role in suicide prevention, regardless 

of background or experience.



Vision Statement

Working collaboratively in Riverside 

County to eliminate suicide deaths and 

suicide attempts and increase 

resources and supports.
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Bailey Parnell

#Safesocial: Social Media’s Impact on Mental Health





Robert Youssef

Safe Messaging Best Practices



Everyone Has a Role in Suicide Prevention

If we take a step in the right direction, in 

being mindful of what we share, how we 

share and to whom we share with, then 

we are doing something to make a 

difference!



Inclusivity 

Audience 

Content 

HOW…

WHO…

WHAT…



Inclusivity 
• Make text accessible by writing in plain language.

• Don’t overuse caps.

• Write hashtags with a capital letter for each word. Put 

hashtags and mentions at the end. 

• Provide descriptive image captions.

• Include video captions.

• Be careful when using color to convey meaning.

• Promote positive inclusion and representation. 

This shows others that they matter! 

https://twitter.com/i/status/1083073242330361856

https://twitter.com/i/status/1083073242330361856


- Pay attention to your pictures.

- Pay attention to your language.

- Pay attention to your social media platform.



Questions to Consider: 

1. Who are you trying to reach? 

2. What do you want them to do? 

3. Where are they online?



SAFE Messaging: Do's and Don'ts

DO’s DON’TS
Provide Resources

• Riverside County 

Crisis & Suicide 

Helpline: 951-686-

HELP

• National Suicide 

Prevention Lifeline: 

800- 273-8255

Include Methods
• Don't share specific 

details of location 

and method

Promote Prevention
• Use hopeful images 

promoting that 

suicide is 

preventable.

• Utilize safe language 

(e.g. say someone 

"died by suicide”)

Don’t Normalize
• Don't make suicide 

seem common by 

describing and 

depicting methods or 

causes.

Share the Signs
• Teach people how to 

recognize a person 

with thoughts of 

suicide

Don’t Glorify
• Don't point out or 

highlight events that 

might be the cause

Safety concerns don’t mean we should avoid messaging. 

Communicating to the public about suicide is critical; what’s 

important is how we message about it.

Be mindful of language. Words Matter! 

Don’t reinforce negative stereotypes, myths, or stigma related to 

mental illnesses or suicidal persons.

This may shift beliefs, attitudes, and behaviors in the wrong 

direction.



Develop fresh and 

engaging content 

Post content in a 

conversational style 

Keep messages short 



When writing content for suicide or suicide prevention, it is always advisable to review the 

Safe Messaging Guidelines. www.sprc.org/library/safemessagingfinal.pdf

➢ Media plays an important role in preventing suicide.

➢ When media reports include helpful resources and convey a 

message of hope it can encourage individuals to seek help 

and helps reduce stigma. 

Media & Suicide Prevention 

http://www.sprc.org/library/safemessagingfinal.pdf


Resources
Style Guide: Reporting on Mental Health 

https://sprc.org/wp-content/uploads/2023/01/mental-health-reporting-style-guide.pdf

Know the Signs - How to Use Social Media for Suicide Prevention: User Guide

https://emmresourcecenter.org/system/files/2017-04/SocialMedia_HowTo.pdf

CDC Social Media Tools, Guidelines & Best Practices

https://www.cdc.gov/socialmedia/tools/guidelines/pdf/microblogging.pdf

In the Know: Social Media for Public Health

https://npin.cdc.gov/training/know-social-media-public-health

Online Media Recommendations for Reporting on Suicide

https://reportingonsuicide.org/wp-content/uploads/2022/12/ROS-One-PagerUpdated2022.pdf

Social Media Guidelines for Mental Health Promotion and Suicide Prevention

https://emmresourcecenter.org/system/files/2017-08/teamup-mental-health-social-media-

guidelines.pdf

https://sprc.org/wp-content/uploads/2023/01/mental-health-reporting-style-guide.pdf
https://emmresourcecenter.org/system/files/2017-04/SocialMedia_HowTo.pdf
https://www.cdc.gov/socialmedia/tools/guidelines/pdf/microblogging.pdf
https://npin.cdc.gov/training/know-social-media-public-health
https://reportingonsuicide.org/wp-content/uploads/2022/12/ROS-One-PagerUpdated2022.pdf
https://emmresourcecenter.org/system/files/2017-08/teamup-mental-health-social-media-guidelines.pdf
https://emmresourcecenter.org/system/files/2017-08/teamup-mental-health-social-media-guidelines.pdf




Learning Opportunities 

• Know the Signs (2 hours)

• safeTALK (3-4 hours)

• ASIST (Applied Suicide Intervention Skills Training) (2 full days)

pei@ruhealth.org

(951) 955-3448

mailto:pei@ruhealth.org


Wednesday April 24th, 2024, 9 a.m. to 11:30 a.m. 

After registering, you will 

receive a confirmation email 

containing information about 

joining the meeting.

Scan the QR Code to register: 



In Closing

• Please visit the coalition’s website: 
www.rivcospc.org

• Next Meeting: Wednesday April 24th, 2024, 
9 a.m. to 11:30 a.m. 

• Join a subcommittee:
1. Open Camera app.
2. Scan QR code.
3. Click pop-up link.

http://www.rivcospc.org/


1. Open Camera app.
2. Scan QR code.
3. Click pop-up link.

Please complete 
our survey: 
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